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EUROPEAN COMMISSION 
DIRECTORATE-GENERAL RESEARCH & INNOVATION 
  
Directorate I - Environment 

 

 

EU Project Websites – Best Practice Guidelines 

 

1. Why these guidelines? 

 

 Project websites are one of the main communication tools of projects funded under the 

EU Framework Programme (FP) for Research, but reviews have shown that many 

sites suffer from a contextual and structural neglect. FP-funded project websites also 

lack a harmonised visual identity.  

 These guidelines are meant to provide "good practice" to those designing the structure 

and contents of project websites. Projects are very welcome to go beyond the 

minimum contents and structure outlined below. 

 This guide does not attempt to address restricted access websites set up by projects for 

their own internal project management activities. 

 This guide does not impose an obligation on projects to divert from potentially 

existing institutional web guidelines, visual identity recommendations, etc of the 

potential "hosting website" (e.g. university homepage). 

 What are the benefits of using the guidelines? 

 Better quality and user-friendliness of project websites, triggering higher popularity 

 Better visibility for the projects and the European Commission due to a more 

standardised format  

 

2. General recommendations 

 

 Be visible: Make maximum use of free or affordable methods to increase page ranking 

on search engines 

 Update contents regularly; consider the use of social media (e.g. blogs, social 

networks) 

 Use Webmaster Tools provided by search engines to check indexing status and 

optimise visibility 

 Ensure good cross-linking between the different pages of your site and other 

sites 

 Add keywords to the web page metadata; use frequently used keyword search 

phrases both in the metadata and in the contents pages 

 Use intuitive URLs to increase hit rates. 

 Consider use of an "eu" domain 

 Make best use of "virtual meeting facilities" (web streaming, e-learning) to reduce 

adverse effects of travelling on the environment. 

 

3. Website structure 

 

 When structuring your site, try to find the happy medium between a site that has too 

many menus and therefore lacks accessibility, and a structure that is too condensed, 

i.e. presents too much information under few headings.  

 "Best practice" structure: 

3.1 Homepage 
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3.2 Project Overview 

3.3 Consortium 

3.4 Management Structure 

3.5 Scientific Methodology and Work Packages 

3.6 Case Studies 

3.7 Deliverables and Publications 

3.8 Events 

3.9 Media centre 

3.10 Glossary 

 

 3.1 Project Homepage 

 The Homepage should be visually attractive and informative, giving access to sections 

3.2 to 3.10 that can be further expanded into sub-sections if necessary.   

 It is expected that the EU co-funding be duly acknowledged, also by the inclusion of 

the relevant logos (i.e. EU, FP7).  It should be stated that "This project is supported by 

the European Commission under the Environment (including climate change) Theme 

of the 7
th

 Framework Programme for Research and Technological Development". The 

EC logos may be obtained at: http://ec.europa.eu/research/fp7/index_en.cfm?pg=logos 

and http://europa.eu/abc/symbols/emblem/download_en.htm  

 Additionally, it is recommended to link to the Environment theme website to create 

better linkages with other funded projects. Please check the rules for linking to sites on 

the EUROPA website. 

 

3.2 Project overview 

 Basic information about the project and its duration 

 Minimum subdivisions: the challenge being addressed, the project objectives, an 

outline of the methodology, and the expected results and impacts.    

 Provide this information in a downloadable format (PDF), using the Project Factsheet 

Template of the Environment Directorate (provided by the Policy Officer of the 

European Commission) 

 Place the project in a broader scientific and societal context to help the outside world 

perceive its relevance. This will be all the more successful if different target publics 

(the general public, the project community, the wider scientific community, other 

stakeholders) are taken into account, and the text and menu structure move from 

generic to detail. 

 

3.3 The Consortium  

 Include a list of partners with their country of origin, logo, principle scientific contact 

person and website address. Please update if new parties join the consortium. A map 

showing the geographical distribution of the participating institutions should also be 

included. 

 

3.4 Management Structure  

 The best way to represent the Management Structure is through a detailed organisation 

chart (see example below). Following the logic of the Russian doll, a clickable format 

allows to list not only the different committees, but also each of their members.  

 

http://ec.europa.eu/research/fp7/index_en.cfm?pg=logos
http://europa.eu/abc/symbols/emblem/download_en.htm
http://ec.europa.eu/research/environment/index_en.cfm
http://ec.europa.eu/research/fp6/index_en.cfm?p=0_logos
http://ec.europa.eu/research/fp6/index_en.cfm?p=0_logos
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Project Management Board External 

Advisory 
Board 

End-User Board 

Steering Committee 

WP 1 - Leader 

Quality Assessment 
Board 

Case Study Board 

WP 2 - Leader WP 3 - Leader WP 4 - Leader 

WP 5  - Leader WP 6 - Leader WP 7  - Leader 

 
 

3.5 Scientific Methodology and Work Packages  

 Describe the overall scientific methodology and the work package breakdown. Work 

packages should correspond to those mentioned in the Description of Work (DoW). 

Each work package and the key deliverables should be explained and the contact 

details of the leaders of the work packages should be indicated. 

 A graphical representation of how the different work packages are linked should be 

included, too.   

 

3.6 Case Studies (if relevant) 

 Describe each case study and its relevance to the project. Indicate the case study 

leaders. 

 In addition to a map of each site, case studies should be shown on a European or 

global map to indicate their relative geographical distribution. 

 

 3.7 Deliverables and publications  

 Public deliverables should be downloadable and listed in a table providing the 

following information: deliverable number, title, due date, author or contact and a 

clickable downloadable PDF document. 

 Scientific publications should be added in a separate table (listing the title, author, 

journal, publisher, year, etc). If covered by "open access" (generally six months after 

their official publication) they should also be downloadable from the project website. 

These publications should derive directly from the outputs of the project.  

 

3.8 Events  

 Provide a calendar that presents future and past events. 

 Provide dates and a contact point, especially if an event is of public nature 

 List conferences and special sessions during which the project will be presented. 

 Consider web streaming of events or the upload of conference videos. 

 

3.9 Media Centre 

As a minimum this section should include:  

 E-Newsletter (if applicable) 

 Brochure/Posters/Flyers 

 Videos/Virtual Tours 

 Project factsheet 

 Policy briefs 

 Copyright-free Photographs 
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3.10 Glossary  

Ideally this section should include: 

 a glossary of terms and abbreviations 

 a WIKI 


